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“The road to happiness lies in two simple principles: find what it is that interests you and
that youcan do well, and when you find it, put your whole soul into it —every bit of energy

and ambition and natural ability you have.”

— John D. Rockefeller Il
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JOURNAL PUBLICATIONS

ABSTRACT

In a fast changing global business scenario, the technological advancements are bringing in
significant changes in traditional retailing operations. A revolution is under way at present in the
store-dominated world of retailing both in developing as well as developed economies. Marketers
have increasingly started realizing the fact that the purchasing power of customers, consumer
preferences, latent need fulfillment, and convenient buying are the most important reasons for
improving the retailing effectiveness. Of all these reasons, it is experienced to be the convenient
buying that demands a unique approach in retailing. An effective retailing operation should
facilitate placement of order for products and services from home, an in-home delivery in the
shortest possible time, and payment flexibility. For these to happen, the retailing firms may have to
seek appropriate technologies for bringing in operational efficiency in order to gain competitive
advantage. This necessitates technology assimilation based on appropriateness, availability,
accessibility, cost and timeliness. Through this paper, it is attempted to study these factors in the
context of convenient buying for assessing their criticality in deciding the effectiveness of retailing
operation. The paper successfully reports a predictive model for assessing the store retailing
performance outcome.

CONFERENCE/SEMINAR PUBLICATIONS

ABSTRACT

In today's knowledge-driven-context, competitive advantage originates more from 'knowledge'
rather than from the traditional sources of 'labour' and 'capital'. Knowledge has become the engine
of growth, be it at the micro level or macro. It is in this context adequate attention needs to be paid
on facilitating 'generation, 'processing' and 'use' of knowledge. ICT has shown enormous potential
towards this end. Capturing, organizing, accessing, retrieving, and disseminating the essence of
'knowledge' is what is needed to keep the 'knowledge cycle' happening (in a seamless fashion).
Justifying the argument, the paper advocates for web interface as a powerful instrument for all such
activities and also illustrates the role of Indianlournal.com in this direction.
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ABSTRACT

Until recently, the main function of urban bus transport was to satisfy the individual needs of the less
affluent members of society, but now it has to contribute for congestion relief and environmental
preservation. This requires a fundamental change of emphasis to fulfill its new role of attracting enough
people away from the private cars and two-wheelers. The Indian cities cannot afford to cater only to the
private vehicles and there has to be a general recognition that policy should be designed in such a way
that reduces the need to travel by personalized modes and boosts bus transport system. This requires
both an increase in quantity as well as quality of bus transport and effective use of demand as well as
supply side management measures. It is imperative that bus transport companies identify different
groups of consumers and provide variety of services at optimal prices to attract people towards bus
transport. At the same time, government should use market based instruments to promote cleaner
technology and fuel and encourage people to use non-motorized transport.

I OTHER ASSIGNMENTS g

Prof. K.B. Gupta was invited as the Chief Guest at a seminar organized by NBRI Lucknow to
celebrate the Natlonal Technology Day on 11th May, 2009. He delivered the keywnote address, titled
"Market Based Project Adoption and Technology Development in the Field of Plant Sclences and
Aogriculture'.

EVENTS DURING THE MONTH

4th May 2009

Steria CEO addresses IPMX Bateh

Dr. Mukesh Aghi, CEO, Steria India Ltd., visited IIM Lucknow, Noida and interacted with the
IPMX 2009-10 batch students. During his visit, Dr. Aghi talked about some of the most important
qualities that a leader should possess in these recessionary times. Sighting the examples of
Mahatma Gandhi, Peter Drucker, Collin Powell and leaders alike, Dr. Aghi illustrated the
importance of vision and perseverance for future leaders. He also stressed on the importance of
work-life balance and people management in an individual's career. Replying to questions raised
by the IPMX students, Dr. Aghi said, "During these tough times, companies, especially IT
companies, need to constantly look out for innovative ways for reducing their operational costs,
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and need to tap newer markets for growth opportunities". He opined that laying-off people does
not hold the key in resolving current situations and considered people, if nurtured properly, to be
the biggest asset in resolving company problems.

The session was also attended by Prof. Punam Sahgal, Dean, IIM-Lucknow, Noida Campus. The
session ended with students delivering a vote of thanks to Dr. Aghi.

I MANAGEMENT DEVELOPEMENT PROGRAMMES

NAME OF THE PROGRAMME

Forest Research Methodology for IFS
Officers

DURATION

June 1-5, 2009

PROGRAMME DIRECTOR

Prof. Jabir Ali
Kritibardhan Gupta

& Prof.

Strategic Leadership for Principals of
CBSE Schools

June 1-5, 2009

Prof. Archana Shukla

Management Skills for the Officers of
Navodaya Vidyalaya Samiti

June 8-12, 2009

Prof. R L Raina

Strategic Leadership for Principals of
CBSE Schools

June 15-19,
2009

Prof. Devashish Dasgupta

_Business Mtandard

[ITs, IIMs need to revise

i THE FINANCIAL EXPRESS

tajivTikoo

‘mid-career professionalsin June. The  but an MBA+ because its hamcsses mmlmrmﬁyrlmnlapmmm

willseek toimpart new  the intrue's vast knowledge capital - anappropriate
d uni- | e i Say Dean Amanand, The school
umc-u] a: S1bal [ o
friendly, While some are |aunch- e wM.-.h mu:mumnm mmn;mmmmu fwmmpll Renewnble Energy Development
.

i progamnes o0 § Ageacy (HAREDA) o undertake a5-

hmgmhn of genda in

mﬂgyrmquﬂmhnmm:mm
A us for similar work." He is
currently visiting the US to scout for
‘mere oppartunities for the institute.
Last year, IM-Luknow announced
the setting up of a Centre for Business
of Climate Chunge. Dedicted toe w

hn ige, clean technolagy and car
san tradin mbemm:wnmynh
ly emerging trends !
ind environment.

Pune-based Symbiosis Instituce of |8
Inteenational Business vl be launch-

ing its hew programme, MBA i en
ergy beenvironment, next month. The  ge
rwospear, full-time nesidential pro-

businesses, the cenure s upmad
mm;sudmmmmmhw
© noss issues arising outef the elimare
 chunge chal Ikn;z understand the
risks, document best practices world:
wide and suggest souons to corpo-
mates. But it may be some time before.
the centre takes off.

Says Devi Singh, director, M-Lue-
know: “It's ot something ;m-!u u.
We have been offering shore
mmmumonmdm:forwhs

Environment has been numm
with energy because the institute
recognises that an understanding of

environmental issues like climae

change,Jos of bio-diversty and oo | v

Ilyrrdcpknnnknwmumuc .
ustainable develof A

ent. The pro- 1
immme will focus particularly on - S -
'managerial, economic, legal and tech-

ialapects o nabi spiring iobal
mans wnmulum(nuﬂlth
1 the workds of new technuolagy
umiuwin ble business.
Explaining lh: rationale behind
aunching the programme during the
slowdown, Rmm Gupte, director,
Symbosis Insiute of International

by students.”
Sinailarty, 1IM-Ahmedabad too
Iunched a course fn carbon finance
astyear, Even youngerunivensities are




"
83

THE TIMES OF INDIA

STEERING LEADERSHIP

Indian Institute of Management (IIM),
Lucknow’s Noida campus is organising a lead-
ership series for its international programme
in management for executives (IPMX) batch.
The series is already underway for the new
batch, which began its classes less than a
month ago. This series focuses on interaction
with experts in the sector and emphasises on
the importance of leadership as a skill. The
[PMX 200910 batch has 46 participants. A
majority of these participants come from
engineering backgrounds who have worked in

nrivate nreanisations in India and abroad. .
Bharat Bhasker (Professor-in-Charge)
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